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Figure 3.9. SAMPLE SURVEY DESIGN/EXECUTION: Int r odu ction to Int erv... (continue d 2)

Su mmarize, in poi nt for m, the advant age s and disadvant age s give n in Fig ure 3.9 for tele phon e in ter vie wing ove r person a l (o r
face -to -face) int e rvie wing.
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Li st, in poi nt for m, action s discus s ed in Fig ure 3.9 that an int e rvie wer shoul d av oid so as not to influe n ce a respondent’s an-
swe rs to the que s tionnaire.
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In the last parag raph of the sixth colum n (o n the thi rd sid e, pag e 3. 59, of Fig ure 3.9), it is stated that If inter vie wer s allo w
th eir own values and attitudes to enter the inter vie w, the res pon den t s’ answers cou ld wel l re flec t th ese rather than their own,
thus intro ducing a bia s in to the survey res ults. Explain briefly why this problem is one of bi as.

• Explain brief ly how this bias fits into ou r catego riz ation of bias.
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Discus s cr iti c a l ly, from a sta tis tical perspectiv e, the statement in the secon d-last parag raph of the sev ent h colu mn (on the
fo urth sid e, pag e 3.60, of Fig ure 3.9): On e of the princip al factors whi ch affec t s th e accurac y and "re prese nta tiven ess" of the
survey res ults is the res pon se rate.
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