University of Waterloo STAT 220 – W. H. Cherry

#8.1

Part 8

AN INTRODUCTION TO

SURVEY SAMPLING

•^{Why sample?}

•^{Survey sampling:}

•^{Sample survey design;} •^{Non-sample errors:}

•^{The frame;} •^{Non-response;} •^{The measuring instrument;} •^{Sample survey execution;} •^{Assessing sample survey reports;} •^{Criteria for good sample surveys.}

•^{Probability selecting:} •^{Equiprobable selecting:}

•^{Stratifying the population;} •^{Clustering.}

•^{Survey sampling theory:} •^{Confidence intervals:}

•^{Averages;} •^{Totals;} •^{Proportions;} •^{Frequencies.}

1995-04-20

University of Waterloo STAT 220 – W. H. Cherry

#8.2

Part 8 Table of Contents Figure 8.1. SURVEY SAMPLING: An Introduction. Figure 8.2. SURVEY SAMPLING: Introductory Illustrations. †Figure 8.3. PLANNED DATA COLLECTION: Experiments and Samples. Figure 8.4. SAMPLE SURVEY DESIGN/EXECUTION: Introductory Illustrations. Figure 8.5. SAMPLE SURVEY DESIGN/EXECUTION: Non-Sample Errors in Sample Surveys. Figure 8.6. SAMPLE SURVEY DESIGN/EXECUTION: Selecting from Imperfect Frames. Figure 8.7. SAMPLE SURVEY DESIGN/EXECUTION: An Introduction to Non-Response. Figure 8.8. SAMPLE SURVEY DESIGN/EXECUTION: Measuring with Questionnaires. Figure 8.9. SAMPLE SURVEY DESIGN/EXECUTION: Canadian Census Data Gathering. †Figure 8.10. PLANNED DATA COLLECTION: Sampling and Sampling Distributions. Figure 8.11. UNSTRATIFIED POPULATIONS: Estimating an Average or a Total. Figure 8.12. EQUIPROBABLE SELECTING: Diagrammatic Illustrations. Figure 8.13. SURVEY SAMPLING: Opinion Polling – An Introduction. Figure 8.14. SURVEY SAMPLING: One Assessment of Polling. Figure 8.15. SURVEY SAMPLING: Poll Answers as Misinformation. Figure 8.16. SURVEY SAMPLING: Polls and Television Ratings.

Figure 8.17. UNSTRATIFIED POPULATIONS: Estimating a Proportion or a Frequency. Figure 8.18. SURVEY SAMPLING: Case Study – Coffee and Sex. †Handout to be distributed in class

1995-04-20